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B.Sc. (HS) Semester - 5 (NEP-2020) Examination

Oct/Nov - 2025

GHS: (FRM) Consumer in the Market (Minor-5)

Time: 2:00 Hours Marks:50
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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Que.l  Write on the responsibility of the consumer. (10)
OR
Que.l  Explain the Rights of consumer.
Que.2  Write on the types of market. (10)
OR
Que.2  Explain the functions of market.
Que.3  Explain the psychology of advertisement. (10)
OR
Que.3  Explain the direct advertisement.
Que.4  Write on the Consumer Education and Research Center - Ahmedabad. (10)
OR
Que.4  Write on the Consumer Guidance Society - Bombay.
Que.5  Write short notes. (Any two) (10)

1) Adulteration.
2) Characteristics of market.
3) Educational institutions.
4) Advantages of advertisement.
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